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ARTS

M.A./M.Sc. Electronic Media
(Campus)
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Interdisciplinary Studies

Effective from Academic year 2023 — 2024
(As per NEP-2020)




1*' Year

Swami Ramanand Teerth Marathwada

University, Nanded
Faculty of Interdisciplinary Studies
M.A./M.Sc. Electronic Media (Campus)
Course Structure under National Education Policy 2020

Year . . Total
Sem. Major Subject Researc . .
ffLev RM OJT / FP h Practical’s Credits | Credits
(DSO) (DSE) 5 6 Project 8 9 10
1 2 3 4 7
IMEMP401
IMEMC401 Introduction to
Introduction to Electronic Media
Electronic Media PR
(4Cr) IMEMEA401 (1Cr)
Photo
IMEMC402 Journalism IMEMP402
Introduction to (3Cr) IVCRM 401 Introduction to 22
1 Video Production Research - Video Production
(4Cr) IMEMEA402 | Methodology PR
Photo 3 Cr) (1Cr)
IMEMC403 Journalism PR
Reporting & (1Cr) IMEMP403Repor
writing for ting & writing for
Electronic Media Electronic Media
(4Cr) PR
1 (1Cr)
44
IMEMP 451
e | i Wi
Script Writing & .. IMEMOJ trection
Direction (4 Cr) Communication 451 (1Cr)
(3Cr) On Job
Training IMEMP452
IMEMC452
2 X X IMEMEA451 — or - Audio & Video 22
ANTGHD &5 VD Inter Cultural Internshi Editing
Editing (4 Cr) o 1P
Communication or Project (1 Cr)
PR
IMEMC453 (1Cx) (3 Cr) IVEMP 453
Advertising (4 Cr) .
Advertising
(1Cr)
Exitoption: Exit Option with PG Diploma (after 2024-25)
Total 24 8 (03 |03 (00 06 W4
Credits
M.A./M.Sc. Electronic Media (As per NEP-2020) Page 2




._ M. A. (Electronic Media )First Year Semester I

Teaching Scheme

Course
Code

Course Name

Credits Assigned

Teaching Scheme

(Hrs/ week)

Theory

Practical

Total

Theory

Practical

Major

IMEMCA401

Introduction to
Electronic
Media

04

04

04 -

IMEMC402

Introduction to
Video
Production

04

04

IMEMC403

Reporting &
writing for
Electronic

Media

04

04

Elective
(DSE)

IMEMEA401

Photo
Journalism

03

03

03 --

Research
Methodology

IVCRM 401

Research
Methodology

03

03

03

DSC
Practical

IMEMP401

Introduction to
Electronic
Media

01

01

IMEMP402,

Introduction to
Video
Production

01

01

IMEMP403

Reporting &
writing for
Electronic

Media

01

01

DSE
Practical

IMEME402

Photo
Journalism

01

01

Total Credits

18

04

22

18 08

M.A./M.Sc. Electronic Media (As per NEP-2020)
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M. A. (Electronic Media )First Year Semester |

oo,
=== Examination Scheme
Theory Total
Continuous Assessment ESA Practical 6Co_;
: +
Subject Course Course (CA) ( / )
) Code Name | Test T‘}ingf/z Col
) 3 S Testmr |( © )2 Total| CA | ESA [(8+9)
@ ® CHICINCRPN
20 100
Major Introduction
IMEMC401 to Electronic 20 20 80 - -
Media
Introduction 20 100
IMEMC402 to V1dep 20 20 80 - -
Production
Reporting & 20 100
writing for
IMEMC403 Electr%)nic 20 20 80 N -
Media
Elective  |IMEME401 Photo
(DSE) Journalism 15 15 15 60 -- -- 75
IVCRM 401
Research Research 15 15 s 60 B 3 e
Methodology Methodology
25
DSC . -
Practical | IMEMP4o1| [mroduction - 05| 20
to Electronic
Media
Introduction 25
IMEMP402 to Video - -- -- - 05| 20
Production
Reporting & 25
IMEMP4g3| Wrtingfor ~ 05| 20
Electronic
Media
DSE IMEME402 Photo _ B _ 05 20
Practical Journalism . 25

M.A./M.Sc. Electronic Media (As per NEP-2020)
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M. A. (Electronic Media )First Year Semester 11

Teaching Scheme
. . Teaching Scheme
Credits Assigned
Course Code (f\;)urse g (Hrs/ week)
ame Theory |Practical | Total | Theory | Practical
IMEMC451 Script Writing _ _
Major & Direction 04 04 04
IMEMC452 Audio &
Video Editing 04 B 04 04 B
IMEMCA453 Advertising 04 -- 04 04 --
Elective
(DSE) Inter Cultural
C icati
IMEME451 | O mesHoR o3 - 03 | 03 -
on Job On Job Training
nJo :
Training | OIS for Internship or| 5 - 03 | 03
Project
Script Writing
ot IMEMP 451 & - 01 o1 | - 02
ractical . .
Direction
IMEMP452 | Audio&
Video Editing -- 01 01 -- 02
IMEMP 453 Advertising 01 01 0o
DSE IMEME452 Inter Cultural
Practical Communication . 01 01 - 02
Total Credits 18 04 22 18 08
M.A./M.Sc. Electronic Media (As per NEP-2020) Page 5




M. A. (Electronic Media )First Year Semester 11

i o o .
=2 Examination Scheme
Theory Total
Continuous Assessment ESA Practical | Col
Subject (CA) (6+7)
] Course /
1) Course Code Name Test Avg of Col
@) 3 St Test 11 (TIJ(“6T)2)/ 2| Total | CA | ESA |(8+9)
@ | O D | ®| ©
(10)
IMEMC451| Script Writing 20 _ | 100
Major & Direction 20 20 80
IMEMCA452 Audio & 20 100
Video Editing| 20 | 20 801 - -
IMEMC453|  Advertising | 20 20 20 80 | -- - | 100
Elective
(DSE) Inter Cultural 15 75
Communication
IMEMEA451 15 15 60 -- --
On Job On Job Training
n Jo IMEMOJ 451 i
Training or Intemshlp or| s 15 15 60 B B 75
Project
25
P r]zcsticcal Script Writing -
IMEMP 451 & - - -- 05| 20
Direction
IMEMP452|  Audio & B 25
Video Editing| -- -- -- 05| 20
IMEMP 453 isi 2
Advertising | 3 N 3 05 | 20 5
DSE IMEME452 Inter Cultural
Practical Communication| -- -- - - | 05] 20 | 25
M.A./M.Sc. Electronic Media (As per NEP-2020) Page 6



IMEMC401 Introduction to Electronic Media

Course objectives:

To acquaint student with the concept, process and communication
To enable student to appreciate the potential and limitations of Mass communication process.
To introduce students to the world of Electronic Media

Course outcomes: after completing this paper, the students will be able to:

CO-1 Understand the process and nature of communication & various forms of Communications
Understands the barriers to effective communication and learn to remove them.

CO-2 Study various models of communication and national international theories of communication.

CO-3 Understand various forms of electronic media.

CO-5 Get benefited with communication skills in his/her personal, public and professional life

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 7



Hrs.

Module Unit IMEMC401 Required to
No. No. Introduction to Electronic Media cover the
contents
1.0 Nature and process of human communication
1.1 Intrapersonal, inter-personal, small group, public and mass
: communication
1.2 |Verbal and non-verbal communication, 15

1.3 [Functions of communication
1.4 Role of Communication in Media

2.0 Framework of Mass Communication

2.1 |Nature and process of Mass Communication
2.2 Media in everyday life

2.3  [Characteristics of TV

15

3.0 Introduction to electronic media

TV, Internet as a mass medium

3.1

3.2 [Introduction to New Media

3.3 [Characteristics of New Media 15
3.4

3.5

Blogging and twittering

. Citizen journalism
4.0 Brief history of Electronic Media
4.1 [Radio and Television in India
4.2 [Public and private Radio systems 15

4.3 |FM radio
4.4 [Introduction to public and private Television networks

Total 60

Reference Books:

e Keval J. Kumar — Mass Communication in India, Jaico Publication , Mumbai.

o BRIl I[CT — Felargifoleh TATSAT, et olith Fehrerer.

e Denis McQuonil — Mass Communication Theory: An Introduction, Sage

o 33T 33y - 9131 J9ast, SAGE Publications.

e P.C. Chatterjee, Broadcasting in India Crystal, David. 1997. English as a Global Language. Cambridge.
o 31 WHIRMAE - YRAT CoNfdteT T sfa8M, Educreation Publishing.

e Seely John. The Oxford Guide to Writing & Speaking.

o Aurg SEW - SerHaTE HIOT SToAATeTH A Fehods, AHIL Fehrerel AP

e (Cambridge Advanced Learner's Dictionary.

e Oxford Learner's Word finder Dictionary.
e Evans, Harold. 1972. Newsman's English. Heinmann Publication.

o 3. Gollel ST IMehdTS — STeTHaTG, dcHell TARTH FhTIe, T,

e KB Yadav-AakashwaniEkVikasMadhyam State person publication, Aurangabad.
e MenonK.S.R.. 1990. Stylebook for Journalists & Writers. Konark Publishers

o 3T add g - HRAT Soiaciieleh HITSIT, THTT TehTel=.

e Thakur, Kiran. Newspaper English. Vishwakarma Publications.
3T, WHAR - I3AT W, Fouar Threr.

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 8



IMEMC402 Introduction to Video Production

Course objectives:

e To inform and orient the students from various disciplines to the new field of video production.

e To equip them with the appropriate context of technology — audio-visual language- narrative and basic
elements of creative and production processes to help them

e To understand broader perspectives of TV video production as a social professional
practice

Course outcomes: after completing this paper, the students will be able to

e Demonstrate skills and knowledge learned in the video production course Demonstrate

e technological proficiency in the use of digital video production

e Equipment including computers, recording devices, lights, microphones, and editing software
e Demonstrate mastery of media industry language and terminology

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 9



Hrs.
M Unit IMEMC402 Required to
odule N . . .
No. 0. Introduction to Video Production cover the
contents
1.0 Fundamentals and history of Cinema
1.1 |Application aspects and methods of Camera
1.2 |Nature of the moving image medium 15
1.3 [TV, Video and beyond Film and TV Genres
1.4 |Fiction & Non-Fiction, Advertisement, Corporate Video, Video Art
2.0 Technology and equipment
2.1 |Basic rules of Videography
2.2 |Basic Concepts of Lighting 15
2.3 [Basic Concepts of Sound
2.4 Basic Concepts Editing & Graphics
3.0 Idea to screen
3.1 [Complete production process
3.2 [Pre-Production, Production and Post-Production-Panning
3.3 [Organizing & Execution of Single Camera setup 15
3.4 |Multiple Camera, Studio and Location, Key Persons in Technical Team
3.5 |Production Team & Management Team.
4.0 Screen Craft
4.1 |Screen Grammar
4.2 [Shooting Rules 15
4.3 |Continuity : Space, Time, Position, Movement
4.4 |Writing continuity
Total 60
Reference Books:
e De Maeseneer, Paul. Here's The News: A Radio News Manual. Asian Books.
Ciignel, Hugh. Key Concepts in Radio studies. Sage.14
o RIS WeTaTell — AR el &l 3{agT,
e Hyde, Stuart. Television and Radio Announcing. Kanishka.
e Masani, Mehra. Broadcasting and the People. National Book Trust.
e Awasthi, G. C. Broadcasting in India. Allied Publications.
e Fiske, John. Television Culture. Routledge Mehta, Nalin. India on Television.
e Harper CollinsYorke, Ivor. Basic TV Reporting. Focal Press Millerson,
e Gerald and Jim Owens. Television Production Focal Press.
e  Waurtzel,Alan. Television Production McGraw-Hill.
e Robert, Kenny F. Teaching TV Production in a Digital World.Libraries unlimited.
e Pati M.R. Some Aspects of Broadcast Journalism in India. Kalyani Publishers.
e Frank, Lezzi. Understanding Television Production. Prentice-Hall.
e Shrivastava H.O. Broadcasting Technology: A Review. Gyan Publication House.
e Tyrrell, Robert. The Work of a Television Journalist. Focal Press.
e Boretsky, R. A. and Yorovsky A. Television Journalism. International Organisation of Journalists.
e Lewis, Bruce. Technique of Television Announcing. Focal Press
e G. Miller son: Basic TV Focal Press
e Miller son: TV Scenic Designers Handbook, Focal Press
M.A./M.Sc. Electronic Media (As per NEP-2020) Page 10




IMEMC403 Reporting & writing for Electronic Media

Course objectives:

e To expose students to the various forms of media writing

e To make students understand the basics of media writing by giving them related exercises

e To impart writing skills required for Broadcast, Web and similar media forms in order to
make them prospective content creator for media industry

Course outcomes: after completing this paper, the students will be able to

CO-1 Define news and understand the elements, principles, values and structure of news.

CO-2 Gain knowledge about various news sources along with their management.

CO-3 Learn reporting with different positions & their duties and responsibilities in electronic media.
CO-4 Have the knowledge about creates & presents the content for different electronic media.

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 11



Hrs.
Module Unit IMEMC403 Required to
No. No. Reporting & writing for Electronic Media cover the
contents
1.0 Basics of Writing for electronic media
1.1 [Basic tools of Media Writing
1.2 |Common Grammar Problems & Solution
1.3  |Punctuation & spelling 15
1.4 |Computer aids
1.5 |Wordplay and writing with clarity
2.0 Journalistic language
2.1 [Style and stylebook, characteristics of writing 15
2.2  |Accuracy, clarity & brevity for Media
2.3  Journalistic convention
2.4 |New Waves in electronic media
3.0 'Writing in the Media Environment
3.1 |Understanding the news culture
3.2 [Elements of news
3.3 [Interviewing & observation 15
3.4 Source of information
3.5 |Deadlines of Media
4.0 'Writing for broadcast
4.1 [Selection of news
4.2 [Story structure & broadcast writing style 15
4.3 [Characteristics of the web for web writing
4.4 |Demand of the audience & forms of writing
Total 60
ReferenceBooks:

e Al Jazeera Media Training and Development Centre, Mobile Journalism.
e Briggs, Mark. Journalism 2.0. J Lab and Knight Citizen News Network.

e 3.AgG FAR FAAT - FATIR BreR oGl 3R HaTesT Fell, K.K. Publications.

e Feldman, Tony. An Introduction to Digital Media. Routledge.
e Howard, Alexander. The Art and Science of Data-Driven Journalism, Tow Centre for DigitalJournalism
e New Media and Politics, Sage.

o INRIHT YT — TUR ATEIH oIWeT, AT0NIRIRIA

e Digital Journalism: Making News, Breaking News , Open Society Foundation
e The Routledge Handbook of Developments In Digital Journalism Studies

e 3f HATAT HIR- SAFCI[oAeh HISAT ST, AWsTehell dUT dahsilent, Vikasprakashan, Kanpur.
e The Handbook of Global Online Journalism, Wiley-Blackwell

M.A./M.Sc. Electronic Media (As per NEP-2020)
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IMEMEA401 Photo Journalism

Course Objectives
e Learn concepts and tools of photography
e Learn the qualities and skills to prepare as a photojournalist
e Encourage self-employment
e Encourage creative skills
e Develop interest in photography and photojournalism

Course outcomes:

e [Learner would master the concepts and importance of photography

e Learner would be able to understand photo coverage and photojournalism

e [Learner would be ready to join any media organization as a photojournalist or be self-employed

e Learner would develop her/his individual talent and potential for photography

e Learner would be introduced to different branches and styles of photography and photojournalism

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 13



Hrs.
Module I;Init IMEME401. Required to
No. 0. Photo Journalism cover the
contents
1.0 The role and importance of photojournalism in media
1.1 [Introduction to photography
1.2  |History of photojournalism 15
1.3  [Tools of photography
1.4  [Exposure and exposure triangle
2.0 Understanding photography
2.1 [Shutter speed, Aperture, ISO, depth of field
2.2 [Camera lenses, focal length and starting off to shoot 15
2.3 |Understanding Shooting Modes and Menu
3.0 Digital photography
3.1 [(Colour theory and color temperature
3.2 [Pixilation and noise
3.3  [Composition 15
3.4 [Rules and in-camera composition
3.5 |Role and importance of lights in photography
3.6  |Use of flash in photography
4.0 Practical work
Each lesson culminates in an assignment which is submitted to the school, 15
every student must complete the assignment.
Total 60

Reference Books:

e Learning to See Creatively: Design, Color, and Composition in Photography by Bryan Peterson
(Amphoto Books, 2015)

o SIdd SIEITST — BIET UFRIRAT, TTHT IS FehIra.
e On Photography by Susan Sontag (Penguin, 2008)

e Photojournalism: A Tool for Social Change by PoorvaTrikha (Arun, 2014)
e Photojournalism: An Ethical Approach by Paul Martin Lester (Routledge, 2015)

o TASTAT- BICTITHY, GeTerdehrere.

e Photojournalism: The Professionals' Approach by Kenneth Kobre (Focal Press, 2004)
e Understanding Photojournalism by Jennifer Good and Paul Lowe (Routledge, 2020)

M.A./M.Sc. Electronic Media (As per NEP-2020)
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IMEME402 Photo Journalism PR (1Cr)

Each student should submit a total of
20 photographs,

(2 Photos each on different topics)
With proper caption

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 15



IVCRM 401 Research Methodology

Course Objectives
e To introduce some basic concepts in research and explain their association with development of scientific
methods
e To help students realize the strengths and weaknesses of scientific methods and principles in the context of
social sciences with special reference to Media Studies
e To introduce various approaches, elements, and data analysis methods used in media research

Course outcomes:

e Students who complete this course will be able to understand and comprehend the
Basics in research methodology and applying them in research/ project work.

o This course will help them to select an appropriate research design.

e  With the help of this course, students will be able to take up and implement a research
Project/ study.

e The course will also enable them to collect the data, edit it properly and analyse it accordingly. Thus, it will
facilitate students’ prosperity in higher education.

e The Students will develop skills in qualitative and quantitative data analysis and presentation.

e Students will be able to demonstrate the ability to choose methods appropriate to research objectives.

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 16



Hrs.
Module Unit IVCRM 401 Required to
No. No. Research Methodology cover the
contents
1.0 Basics of research
1.1 [Characteristics of scientific research
1.2 [Relevance and nature of media research
1.3  [Types of research 15
1.4 [Importance of review of literature
1.5 [Hypothesis or research questions
2.0 Qualitative research methods
2.1 |Nature, limitations & interpreting qualitative data
2.2 [Field observations: participant, non-participant 15
2.3 [Focus groups: procedure advantages and disadvantages
2.4 [Case studies: utility and process
3.0 Quantitative research methods
3.1 Nature, uses, generalization of Quantitative research methods
3.2 |Content Analysis: definition, uses and limitations
3.3 |Understanding the Types of surveys 15
3.4 |[Experimental Research
3.5 [Sampling: universe, population and sample
4.0 Statistics for research & report writing
4.1 [Importance of statistical analysis
4.2 [Research ethics 15
4.3 [Research report writing
4.4 Bibliography; in-text citations
Total 60
ReferenceBooks:

Berger, Arthur Asa. (2005). Media Analysis Techniques. (Third Edition). California: Sage.
Hansen, Anders et al. (2004). Mass Communication Research Methods. 1998: Macmillan.

1. 9EIT 3T — AT HMEeT g

Lindolf, Thomas R. (1995). Qualitative Communication Research Methods. California: Sage.

Murthy, DVR. (ED.) (2008). Media Research: Themes and Applications. New Delhi: Kanishka.

375, HUMA Fefeholl ST.GUR SeTe, ur.fade 3reliel — HHATSTR FMUATSH, MASATY Tehrer,
Rubin, Rebecca B. et al (Eds.) (2009). Communication Research measures: A Sourcebook. New York:
Routledge.

Sparks, Glenn B. (2006). Media Effects Research. (Third Edition) Boston: Wadsworth (International
Edition).

Wimmer, Roger D. and Joseph Dominick. (2006). Mass Media Research. New Delhi: Wadsworth
(Indian Edition)

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 17




Practical - 03 Credits

IMEMP401 Introduction to Electronic Media PR (1Cr)
IMEMP402 Introduction to Video Production PR (1Cr)

IMEMP403 Reporting & writing for Electronic Media PR (1Cr)

End of First Semester

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 18



IMEMCA451 Script Writing & Direction

Course objectives:

e Upon completion of the course, the student will be able to obtain a better understanding of movies
and formulate their own screenplays.

e They will also develop an understanding of creating character, plot, structure, and formula.

e The students will have in-depth readings of bad and good screenplays, which is essential to creating
their own work. By working together in a concentrated classroom

e students will benefit from a positive work environment where they will share and exchange ideas
Course outcomes: after completing this paper, the students will be able to:

CO-1 Student will be able to recognize and use proper script format.
CO-2 Student will understand the nuances of building block script writing.
CO-3 Student will produce a professional screenplay consistent with standards.

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 19



Hrs.

Module Unit IMEMC451 Required to
No. No. Script Writing & Direction cover the
contents
1.0 'Writing for the Screen
1.1 [The Nature and Characteristics of Media Writing
1.2 |Understanding the written word as a blue-print for visuals 1S
1.3  |Visualization: ‘Seeing’ and ‘Hearing’ before writing.
2.0 The Core of Screen Writing: Genesis of an Idea
2.1 [Listening carefully, reading, observing & writing 15

2.2 |Event-led, character-based, reality-based, concept-led
2.3  [Characters and their Points of Views & The Concept
2.4  [Story board, Floor plan, Continuity sheet etc.

3.0 Basic structure of Story

Chain of linear, chronological cause-effect event structure

3.1

3.2 [The Three Act Structure: Beginning-middle-end 15
3.3 [Short Story, short film, feature film, Documentary
34
3.5

Plot Order, The Treatment Plotting Scenes & Scene Flow

Types of Narratives

4.0 Format: Fiction, Non-Fiction

4.1 [Scene, Unit, Screenplay,Dialogue
4.2 |Understanding and Adapting to the Medium 15
4.3 [Role of the Director

4.4 Stages of production: Pre-Production, Production and Post-Production.

Total 60

ReferenceBooks:
e Directing and Producing for Television. A Formal Approach, Curry, Ivan Focal Press, (2010)
o THROT SR - FATIREUICS, TR FhrRlel T, HIATEA.

e Hilliard, R. L. (1976). Writing for television and radio. New York: Hastings House.
e Thomas, J. M. (2005). Script analysis for actors, directors, and designers. Boston: Focal Press

o AT Alget - Af3AT i@, aol g,

e  Wainwright, C. A. (1966). The television copywriter: How to create successful TV commercials. New York:
Hastings House.

o THADHAR Hehelolo - fha Iafear, sifdedm vepmre.
o 3 HAAEY JHE - P @ TI&T 3R e, Toerad v ur., afaes.

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 20



IMEMC452 Audio & Video Editing

Course objectives:

e To acquire an understanding of the basic elements of video and audio production

e To understand the crafts and skills of directorial practice and procedures in generating and
executing various types of videoproductions.

e To develop the complete understanding regarding the professional practices and techniques
for the brighter professional performance

Course outcomes: after completing this paper, the students will be able to:

CO-1 Gain an understanding about the history of A/V, pre-production, production, and postproduction
CO-2. Demonstrate knowledge and appropriate use of digital and analog video systems, software
applications, and communication and networking components.

CO-3. Compare, contrast, and appropriately use the various input, processing, output, and primary/secondary
storage devices.

CO-4.Explore and prepare for careers in A/V

M.A./M.Sc. Electronic Media (As per NEP-2020) Page 21



Hrs.
M Unit IMEMC452 Required
odule 1 No. Audio & Video Editi t th
No. udaio 1a€0 1ing 0 cover (Y
contents
1.0 Basic Audio /Video Editing
1.1 |Voice recorder, player, Video Switcher, audio mixer
1.2 [Editing software and consoles. Basic Editing technology 15
1.3  (Criteria for editing-picture, narration and music
1.4 [special effect generator, on line and off line editing
2.0 Concepts of digital editing
2.1 |Principles of non-linear editing
2.2  |Proper start up and shut down procedure of digital Editing 15
2.3 [Logging and organizing the footage for Professional Editing
2.4 |Digitizing from raw storage, Methods of digitization.
3.0 New Tools and Techniques for AV editing
3.1 [Basic Tools for A/V Editing 15
3.2  Matching Tone, Audio & Video Transition, effects, Filters
3.3  [Trimming, Graphic keying, Motion effects, Audio mixing.
3.4 SFX, VFX, CGI, Chroma Key
4.0 New age of AV Editing
4.1 [Tools for Audio & Video Recording 15
4.2 [Free and Paid software A/V production
4.3 New Trends in Audio Video Editing
Total 60
Reference Books:
e Nonlinear Editing: Media Mannel; Morris, Patrick, Published 1999 Focal Press
e  Writing and Producing Television News: Gormly, Eric K, Ames, lowa: Blackwell Publishing
e Editing Today: Smith, Ron F. & O’Connell, L.M, Blackwell Publishing
e G. Miller son: Basic TV Focal Press
e Miller son: TV Scenic Designers Handbook, Focal Press
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IMEMC453 Advertising

Course objectives:

To acquire an understanding of the basic elements of advertising.

To Understand the place and contribution of marketing to the business enterprise
To know the Role of Advertising in Marketing Mix

To understand Role of Advertising in Society

Course outcomes:After Successful completion of this course, the students are able to;

CO-1. Understand the field of Advertising

CO-2. Comprehend opportunities and challenges in Advertising sector
CO-3. Prepare a primary advertising model

CO-4. Understand applying of related skills

CO-5. Examine the scope for making advertising a future career
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Hrs.
Module [1{1':)“ IMEMC453 Advertising A Required
No. . o cover the
contents
1.0 Define Advertising
1.1 |Concepts of different types of Adverting
1.2  [Print media- Advertising tools and techniques 15
1.3  [Radio - Advertising tools and techniques
1.4 [TV- Advertising tools and techniques
2.0 Concepts of Advertising
2.1 |Nature, Purpose & development of Advertising
2.2 |Advertising ethics and social responsibility
2.3 Advertising in different product cgtegories: service, consumer, industrial, 15
i corporate, financial, social marketing etc.
2.4 Different advertising media and their comparative strengths and
weaknesses.
3.0 New Tools and Techniques for Advertising
3.1 Brand positioning, Importance of market research
3.2 [Importance of visual thinking, Appeals and promises 15
3.3  [Importance of design & layout, Use of typography & graphics
3.4 Advertiging industry in India: major ad-agencies and campaigns,
International advertising scenario
4.0 Copywriting for Advertisements
4.1 [Importance of copywriting for different platforms 15
4.2 [Types of headlines and body copy, slogans; taglinesAIDA theory
4.3  |Writing for brochures, mailers etc.
Total 60
Reference Books:
e Consumer 29ehavior =SchikkmanKanuk
e YashodaBhagavat : Jahiratiche Jag
o 3.TcAT WS - STTRUARAES, Folgatled Fehrele.
e Consumer market demographics in India — Edited byS.L.Rao
e Consumer 29ehavior -Walker
e Understanding your customer —R.Woodruff and S.F.Gardial
e Essentials of Business Communication — R.Pal and Kolahalli
o Arg SN - SIRIAAT & AeNATE, ANHIAA Tehrered.
e Advertising Management- Batra, Myers &Aaker
e Advertising and Promotion: S.A.Chunawalla
M.A./M.Sc. Electronic Media (As per NEP-2020) Page 24




IMEMEA451 Inter Cultural Communication

Course objectives:

e To define intercultural communication
e To know the significance of intercultural communication in today’s world

e To understand the basic gateways to effective intercultural communication

Course outcomes:After Successful completion of this course, the students are able to;

CO-1. Understand the culture.

CO-2 Understands the significance of Culture in our life.

CO-3 able to understand the basic characteristics of culture.

CO-4 understands the different concepts of time space and memory.
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Hrs.
M Unit IMEMEA451 Required
odule No. I ..
No. nter Cultural Communication to cover the
contents
1.0 Concept of Intercultural Communication
1.1 [|Intercultural Communication, Globalization
1.2 |Communicating in Culturally Diverse Workplace 15
1.3  Brief History of Intercultural Communication
1.4 [Introduction to Culture & Communication
2.0 Sociology of Culture
2.1 |[Cultural Stereotypes
2.2  |Cultural Contexts of Ethnic Differences 15
2.3 |Culture Influences on Communication
2.4 [Folk and Popular Culture
3.0 Cultures and Communication
3.1 [Intercultural Relationships 15
3.2  |Non-Verbal Communication
3.3 |Communication and Conflict
3.4 |Intercultural Conflict.
4.0 Barriers to Intercultural Communication
4.1 |Cross Cultural Gender: Masculinity — Feminity 15
4.2 |Cultural Misunderstandings
4.3 [Barriers in Communication
4.4 [Trends in Intercultural Communication
Total 60
Reference Books:
e Intercultural Communication: A Discourse Approach; Ronald Scollon, Suzanne B. K.
Scollon, Wiley.
e Intercultural Communication, L. E. Sarbaugh, Intercultural Communication, L. E.
Sarbaugh, Transaction Publication.
e Intercultural Communication: An introduction Fred Edmund Jandt, Sage Publications.
e Basic Concepts of Intercultural Communication: Selected Readings, Milton J. Bennett, A
Nicholas Brealey Publishing Company.
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IMEME451 Inter Cultural Communication PR(1Cr)

e Prepare one visit report based on

Intercultural communication on any village nearby
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IMEMOJ 451
On Job Training or
Internship or

Project
(3 Cr)

Practical - 03 Credits

IMEMP 451 Script Writing & Direction (1 Cr)
IMEMP 452 Audio & Video Editing (1 Cr)

IMEMP 453 Advertising (1 Cr)

End of Second Semester
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2" Year

Ye Major Subject Credit Total
;1 Sem. RM OJT /| Research Practical’s . C.red
eve (DSC) (DSE) s F6P Pr(‘);ect 3 its
1
! 2 3 4 2 110
IMEMC501
Public Relations IMEMP501
(4 Cr) IMEMES501 Public
Film Studies IMEMRS501 Relations
IMEMCS02 3 Cr) Research PR(1Cr)
Broadcast Project
3 Journalism IMEMES02 - (4Cr) IMEMP502 | 22
(4 Cr) Film Studies Broadcast
PR (1Cr) Journalism
IMEMC503 PR Cr)
Development
Communication
2
4 Cr) 44
IMEMC551 IMEMP551
New Media IMEMESS1 New Media
Law & ethics Mobile Law & ethics
(4 Cr) Journalism | 1y cpgssi IMEMRSSLL PR Cr)
@) Publication Video
4 Ethics Production 22
IMEMC552 IMEMES52 (2 Cr) IPffes IMEMP552
Advanced Video Mobile (6 Cr) Advanced
Production Journalism PR Video
(4 Cr) (1 Cr) Production
PR (1 Cr)
Total
. 20 08 02 00 10 04 44 | 88
Credits
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