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SWAMI RAMANAND TEERTH
MARATHWADA UNIVERSITY, NANDED - 431 606

(Structure and Syllabus of Two Years Multidisciplinay Master
Degree Program with Multiple Entry and Exit Option)

AFFILITADED COLLEGE .
TWO YEAR MASTERS PROGRAMME IN

Fashion Design

Under the Faculty of
| nterdisciplinary Studies
M.A. Fashion Design.

Effective from Academic year 2023 — 2024
(As per NEP-2020)




From Desk of Chairman, Board of Studies of the Subjec I n interdeciplinary
study M.A. Fashion Design.

SAMPLE COPY (Need to be Maodified)

Preamble:

The engineering education in India in general ipagding in manifolds. Now, the challenge is to
ensure its quality to the stakeholders along whik €xpansion. To meet this challenge, the issue of
quality needs to be addressed, debated and takearfbin a systematic manner. Accreditation is the
principal means of quality assurance in higher aton and reflects the fact that in achieving
recognition, the institution or program of studg@mmitted and open to externalreview to meetagert
minimum specified standards. The major emphasighisf accreditation process is to measure the
outcomes of the program that is being accreditedgf@dm outcomesare essentially a range of skills
and knowledge that a student will have at the tohgraduation from the program. An engineering
program must ensure that its graduates understamdbdsic concepts of science and mathematics,
have gone through one engineering field in depapgreciate and use its methodologies of analyses
and design, and have acquired skills for life- |ée@yning.

An engineering program must therefore have a missiatement which is in conformity with program
objectives and program outcomes that are expedtébdeoeducational process. The outcomes of a
program must be measureable and must be assesgathrlye through proper feedback for
improvement of the programme. There must be atyumdsurance process in placewithin the Institute
to make use of the feedback for improvement of ffregramme. The curriculum must be
constantly refined and updated to ensure that #feneld objectives and outcomes are achieved.
Students must be encouraged to comment on thetgie@and outcomes and the role played by the
individual courses in achieving them. In line wiliis Facultyof Technology of University of Mumbai
has taken a lead in incorporating philosophy otomte based education in the process of curriculum
development.

I, as Chairman, Board of Studies in Electronics ditecommunication Engineering University of
Mumbai, happy to state here that, Program Educali®ijectives were finalized in a meeting where
more than 20 members from different Institutes wateended, who were either Heads or their
representatives of Electronics and TelecommuninatiEngineering Department. The Program
Educational Objectives finalized for undergraduategram in Electronics and Telecommunication
Engineering are listed below;

e To provide students with a strong foundation in thathematical, scientific and engineering
fundamentals necessary to formulate, solve andyaaangineering problems and to prepare
them for graduate studies.

e To prepare students to demonstrate an ability eotifl, formulate and solve electronics and
telecommunication engineering problems.

e To prepare students to demonstrate ability to desigctrical and electronics systems and
conduct experiments, analyze and interpret data.

e To prepare students to demonstrate for succesafekec in industry to meet needs of Indian
and multi-national companies.

e To develop the ability among students to synthesiaga and technical concepts from
applications to product design.

e To provide opportunity for students to work as mditeams on multidisciplinary projects.

e To promote awareness among students for the lifg-learning and to introduce them to
professional ethics and codes of professional jweact

In addition to above more program educational dbjes of their own may be added by affiliated
Institutes.
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In addition to Program Educational Objectives, éach course of undergraduate program, objectives
and expected outcomes from learner’s point of \vaesvalso included in the curriculum

to support the philosophy of outcome based edutatibelieve strongly that small step taken intigh
direction will definitely help in providing qualitgducation to the stake holders.

Dr.Anita Kulkarni. & Prof. Suvarna Lavand (Member)
Chairman, Board of Studies of the subject M.A. Fashion Design.

Swami Ramanand Teerth Marathwada University, Nanded
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Details of the Board of Studies Members in Fashion Design Under
the faculty of Interdisciplinary Study Arts of SR.T.M. University,

Nanded.
Sr Name of the Designation | Address Contact No.
No | Member
1. | Dr. Anita Chairman. SST 9881299249.
Kulkarni. College of
Fashion
Design Latur.
2. | Prof. Suvarna Member. Dayanand
Lavand. Arts College 9860824933,
Latur.
3 Prof. Harsha Jain | Member. Dayanand 9404352047
Arts College
Latur.
4 Prof. Pallavi Member. Dayanand 9970781582
Deshmukh Arts College
Latur
5 Prof. Priti Member. Dayanand 8600860996.
Birajdar. Arts College
Latur
6. Prof. Rasika Member. Dayanand 9960784792.
Naik. Arts College
Latur
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Credit Framework for Two Year PG Program
Subject: -M.A.-Fashion Design-

Swami Ramanand Teerth Marathwada

University, Nanded
Faculty of Interdisciplinary Studies

Yea Maior Subiect Total
Ir_& Sem. aJoT SubIee RM OJT | EP R;sgar;:h Practical’s Ci?;d Cred
:Iv (DSC) (DSE) . 6 r017ec 8 Its
2 3 4 9
1 10

IFASP401
IFASC401 1. Fashion
_ Advertising
1.Fashion IFASE401 & Promotion
Advertising & , (PR)
Promotion (TH) Entrepreneurship _
Development (TH 1 Credit
4 Credit G SP402
T— redit IVCRM401 IFASP4
IFASE402 2. Film
1 [2.Film Theatre & _ MRf]S%aﬁCh Theatre & 22
Costume (TH) Design ethodology Costume
4 Credit Development (PR) 3 credit (PR)
1 Credit [
IFASC403 1 Credt
3. Fashion IFASP403
Forecasting (TH) 3. Fashion
: Forecasting
4 Credit (PR)
1 1 Credit 44
IFASP451
[FRseaet 1. Fashion
1. Fashion Advertising
Advertising & & Promotion
Promotion (TH)  [[FASE451 (PR)
4 Credit Entrepreneurship 1 Credit
Development (TH IFASP452
IFASCA52 3 Credit IFASOJT451
2. Film Theatre & On Job 2. Film
Training/Fiel 22
2 |Costume (TH) IFASE452 d Poject 'Cl':giiﬁrrﬁe&
4 Credit Design 3 Credit (PR)
Development (PR
_ 1 Credit
3. Fashion IFASP453
Forecasting (TH)
_ 3. Fashion
4 Credit Forecasting
(PR)
1 Credit
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3 22
2
44
4 ) 22
Total
Credits 44 16 05 03 10 10 88
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<
M. A. First Year Semester I(Level 6.0)

Fwoht Jraks el
*enm

Teaching Scheme

4 g TSear(I:hing
redits Assign cheme
Course Course Credits Assigne
(Hrs/ week)
Code Name :
Theor . Tota | Theor | Practica
Practical
y I y I
. Fashion
Major | FASC401|Advertising & 04 -- 04 04 -
Promotion. 1
IEASC402 Film Theatre & 04 _ 04 04 N
Costume 2
Fashion
IFASCA403Forecasting 3 04 - 04 | 04 -
Elective | |-\ g40a| Entrepreneurshi| o5 - | 03] 03 -
(DSE) p Development
Research IVCRM40 | Research
Methodolog 1 Methodology 03 -- 03 03
y
Fashion
DSC IFASP401 Advertising & - 01 01 -- 02
Practical Promotion. 1
IFASP402| Film Theatre & - o1 | o1 | - 02
Costume 2
Fashion
IFASP403 Forecasting 3 - 01 01 - 02
DSE Design
Practical IFASE402 Development. -- 01 01 -- 02
Total Credits 18 2 29 14 083

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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ookt gk el

7 M. A. First Year Semester I(Level 6.0)

e Rowte i

Examination Scheme

[20% Continuous Assessme#) and 80% End Semester Assessment

(ESA)]
(For illustration we have considered a paper of 02 credits, 50 marks, need to be modified depending

on credits of individual paper)

___ Theory Practica/Tota
Continuous Assessmenteg o | |
Subject (CA)
(1) Course Course Avg of (GE%I
Code Name | Tes|tosry o 2 Tota| C | ES A
(2) @ |YiE | ® Al A l(g+9)
(4) (7) | (®)] (9)
(10)
) Fashion 5 20 100
Major | FASC401Advertising & 20 o 80 | - | --
Promotion. 1
| EASCA402 Film Theatre & 20 2 20 80 | - - 100
Costume 2 0
Fashion 2 20 100
IFASCA403Forecasting 3 20 0 80 | --| -
Electiv
ective IEASE40] Entrepreneursh ;g 1 15 60 | | — | 75
(DSE) ip Development 5
Research IVCRMA40 Research 15 1 15 60 | —| - 75
Methodolo 1 Methodology 5
ay
Fashion 25
DSE IFASP401Advertising & -- - - | 05| 20
Practical Promotion. 1
IEASP402 Film Theatre & | - N ~ losl 20 25
Costume 2 -
Fashio ) 25
IFASP40 3 -- i - - 05| 20
DSE Design 3 - B
Practical | 'PASE40Z Development. - ” 051 20} o5
Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded Page 9 of 13



M. A. First Year Semester Il (Level 6.0)
Teaching Scheme

ookt 2k lH
e Mot ke

Credi aned TSear(I:hlnc
Course redits Assigne cheme
Code Course Name (Hrs/ week)
Theory |Practical | Total | Theory | Practical
i Fashion
Major | |FASC451 |Advertising & 04 - 04 | 04 -
Promotion.
|EASCA52 Film Theatre & 04 _ 04 04 N
Costume 2
Fashion
IFASC453 Forecasting 3 04 - 04 04 -
Elective | | -agpasy | Entrepreneurship oq ~ | 03| o3 -
(DSE) Development
On Job ||FA50 T457, 0N 0P Training/ 01 | o3 03
Training Field Project
Fashion
IFASP451 |Advertising & -- 01 01 - 02
DSC Promotion. 1
Practical :
IFASP452 | Fiim Theatre & o1 | o1| - 02
Costume 2
Fashion
DSE 1 \FaAsE452 | Desian - o1 | o1| - 02
Practical Development.
Total Credits 15 05 22 14 11

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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M. A. First Year Semester Il (Level 6.0)

ekt gk el
e R i

Examination Scheme

[20% Continuous Assessme#) and 80% End Semester Assessment

(ESA)]

(For illustration we have considered a paper of 02 credits, 50 marks, need to be modified depending
on credits of individual paper)

Theory Total
Continuous Assessment Practical | Col
ESA 6+7
Subjec (CA) (
J Course /
t Course Name Avg of
Code Test (T1+T2)/2 Col
(1) 2 3) || Testll (6) Total | CA | ESA |(8+9
@ © @ [@®] ©
(10)
. Fashion 20 10
Major |FASC451 Advertising & 20 20 80 | -| - | O
Promotion.
IFAsCasz| (i 1healie& | 50 | 29 0 le |~ - |%
Fashion 20 10
|FASC453 Forecasting 3 20 20 80 == == 0
Elective |EASE451| Entrepreneurship ¢ 15 60 | -1 -
(DSE) Development 15 75
job Training/
On Job |FAsOIT45Y O %P - - - 50
Training Field Project ” 25 75
DSE Fashion 25
Practical IFASP451 Advertising & -- - - -- 05| 20
Promotion. 1
IEASPa52| Film Theatre & _ _ B ~ los| 20 25
Costume 2
Fashion 25
IFASPA453 [Forecasting 3 - - - - 05| 20
DSE Design . . .
Practical IFASE452 Development. - 05] 20 25

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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Course Structure: Major 1 - Teaching Scheme

Course Course Name Teaching Scheme Credits Assigned
Code _ (Hrs.)
(Paper Title)
Theory | Practical Theory |Practical Total
IFASC451 | Fashion Advertising 04 -- 04 -- 04
& Promotion.

Major 1 - Assessment Scheme

Theo .
i Y Practical | Total
Course [Col (6+7) /
Course Name Avgof | Egpa
Code Test| | Testll (T1+12)2 "2y | CA | ESA Col (8+9)]
(2) (3) (@) (5) (6) (8) (9)
(10)
IFASC451FaShi°n Advertising 20 20 20 80 3 3 100
& Promaotion.
Theo .
A Y Practical Total
Course [Col (6+7)/
Course Name Avgof | Ega
Code Testl | Testll (T1+T2)3 "5y | CA | ESA Col (8+9)]
2) (3) @ | 6 | © ® | ©
(10)
| FASP451FaShi°n Advertising . N -- . 05 20 25
& Promaotion.
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| FASC101: Interdisciplinary Master In Fashion Design Curriculum
Details.

Course pre-requisite:

1. Fashion Design student
requires verity of skills
& artistic sensiabilities
to create designs

2. Demands strong
communication &
knowledge of textile
science & appeal design.

Course objectives:

To offers students a rigorou& innovative curriculum taught by faculty with aanding academic
&industry experience

To develop student’s aesthetic, intellectu&tiechnological abilities through programs thaeprates
theory &practical.

Course outcomes:
» Adopt their artistic abilities to support their fu¢ design careers

Develop a systematic, critical approach to probdefring at all levels of the design process

Gain knowledge related socio economic historical @nvironmental

» Design ideas visually ,digitally, professionallysdeetically

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded Page 13 of 13



Curriculum Details: (There shall be FOUR Modulesin each course)

IFASC 401 Fashion Advertising & Promotion (TH) SEM —I

Objectives —

To enable the students understand the fashion éaygg& skills of communication for visualization of
garment

Pre-Requities: student should have know about camwation skills & fashion communication
Methods

Learning Outcomes:

- 1. .Students will learn about the process ofgteaind how to apply human centered
approach to problem solving.

- 2. An optimum mix of traditional and new desidkills is offered along subject like history
of design and creative process. The curriculunuihes areas such as graphic design, visual
merchandising / retail experience design, exhibitiad display design, event management,
photography, styling, advertising, public relatiGrgl creative writing specific to fashion and

lifestyle industry.

Hrs.
Module : . Required to
NoO. UnitNo. Topic cover the
contents
Unit 1. The role of Marketing Communication
1.1 |Introduction of Marketing Communicati.
1.2 What is Promotion? 15 Hrs
1.3 Why is Promotion important?
1.4 Who is responsible for promotion?
Unit 2. Fashion Promotion
21 Strategies, tactics. Goals & objectives
: 15 Hrs.
2.2 | Problems and opportunities for fashion promotion
23 Market Segmentation
Unit 3. Fashion advertising
3.1 |Importance of Fashion Advertising . 15 Hrs.
3.2 |Advertising procedul
3.3 |Media Planning in Fashion Advertisi
Unit 4. Impact of Social Media.
4.1 |Importance of Social Media.
4.2 [Types of Social media. 15 Hrs.
4.3 [Types of Women'’s Brand on social media.
4.4 |Advantages & Disadvantages of online Purchasing .
Total

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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Text Books:
1. ..John Hedge “Photography” courses, John Hedge

2. - Culture communication & social change, Joshi p.c.(1989),New Delhi Vikas
Publication.

3. - Dynamic of fashion, concept to consumer - Elain Stone

Reference Books:
1. John Hedge “Photography” courses, John Hedge

2. - Culture communication & social change, Joshi p.c.(1989),New Delhi Vikas
Publication.

3. - Dynamic of fashion, concept to consumer -..Elain Stone
4. ..

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded Page 15 of 13



Obijectives -:

IFASC 402 Film Theatre & Costume (TH) SEM -

To enable students to know the market need andbfastend change with the process of organizing

and analyzing the information for presenting impderting the forecast

To enable students to know Bollywood historic costuand film theater history

Pre requites student know about film costume and history, ¢ating ideas

Learning outcomes Develop the designing skill theory detail studyostume from movies

Knowledge about the best costume and accessoeredsmshe films

Developed the knowledge of ornamentation with destration of costume & designer

Hrs.
Moﬁlglé UnitNo. Topic Rce(?\y;rretdh;o
contents
Unit 1. Role of Costume Designer in Theatt
1.1 [Responsibilities of costume design
1.2 |Visual appearances of actc 18 Hrs.
1.3 |Elements of costume design.
1.4 |Aesthetic appearance of costume design.
Unit 2. Study on Historical Movies
2.1 [(Select any Five Movies.
2.2 [Study on their costumes. 12 Hrs.
2.3 [Study on related to selected movie Designer Bidyyap
Unit 3. Study on 27 Century Fashion Designer
3.1 [Select any three Movie
3.2 [Study on their costume 12 Hrs.
3.2 |Study on related to selected movie Designer Biduyi
Unit 4. Study on any one Miss Universe Costume styl
4.1 |Study on their wardrobe .
4.2 |Study on their Films & costume 18 Hrs.
4.3 |Study on their Achievements .
4.4 |Study on their Biography .
Total

Reference Book

» Fashion Forecasting Evelyn Brannon Third edition Pdy Guerin,

* (2004) creative fashion presentation,

* New York Fairchild publican

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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Obijectives -

|FASC 403 Fashion Forecasting (TH) SEM —|

To enable students to know the market need andbfastend change with the process of organizing

and analyzing the information for presenting impéening the forecast

To enable students to know Bollywood historic costuand film theater history

Pre requites student know about film costume and history, ¢ating ideas

Learning outcomes Develop the designing skill theory detail studycostume from movies

Knowledge about the best costume and accessogedsmshe films

Developed the knowledge of ornamentation with destration of costume & designer

Hrs.
Moﬁlgl.e UnitNo. Topic Rcegye'rretﬂéo
contents
Unit 1. Fashion Forecasting
1.1 [Introduction tcFashion Forecastil
1.2 [Importance of forecastil 18 Hrs
1.3 |Objectives of forecasting
1.4 [Elements of forecasting
Unit 2. Types of Fashion Forecastin
2.1 [Principals of forecasting
2.2 [Types of forecasting 12 Hrs
2.3 |Advantages & Disadvantages of forecasting
Unit 3. Trend Forecasting
3.1 ([Introductior
3.7 _|Objective: 12 Hrs
3.3 [Importanci
Unit 4. Influence of Fashion Forecasting
4.1 |Role of fashion forecaster
4.2 |Long term & Short term forecast 18 Hrs
4.3 |Direction of fashion change forecasting with trends
4.4 |Role of Social Media in Fashion Forecasting
Total

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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Reference Books:
* Fashion Forecasting Evelyn Lebanon Third edition Plly Guerin,
* (2004) creative fashion presentation,

* New York Fairchild publication

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded Page 18 of 13



Objectives -:

|FASE401

Entrepreneurship Development (TH)

» Possess a well-grounded understanding of eskentiapreneurial business principles

» Analyzing the small scale industry & business

* Develop formulate business plan for establisisimgll business management skill

* Know the parameters to assess opportunities amstraints for new business idea

Pre-Requitesentrepreneurship is a possible field of study fasibess students. Passion is the

most important trait of the successful entrepreneur

Learning Outcomes:

1. Have the ability to discern distinct entrepraraurait

2. Understand the systematic process to select@edn a business plan

3. Design strategies for successful implementatfadeas

Hrs.
oduleNo.|UnitNo. Topic Required to
cover the
contents
Unit 1 Introduction to entrepreneurship
1.1 Introduction to entrepreneurship
18 Hrs.
1.2 |Functions of Entrepreneur
1.3 [Types of Entrepreneurship
1.4 |Concept of Entrepreneurship
Unit 2 Role of government agencies in the entrepreneu
developmer
21 District Industries center (DIC)
12 Hrs.
292 Small industries services institute (SISI)
23 Entrepreneurship Development Institute of India (ED
Unit 3 Nature of entreprene
3.1 [Characteristics of successful entrepreneur 12 Hrs.
3.2 Business Incubatc
3.2  [Stress Manageme
Unit 4 Industry Ac
4.1 |Factory Act
4.2 |Sickness in Small Business 18 Hrs.
4.3 |Health & Safety Measures in apparel industry
4.4 [Tax Planning
Total
Reference Books:

* S.S. Khanka (Entrepreneurship development )

» Donald F. Kuratko (Entrepreneurship)

¢ Rabindra N. Kanungo (entrepreneurship & innovation)

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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IVCRM401 Research Methodology (TH) SEM — |

Obijectives:-

» The main purpose of intellectual property lawo€ncourage the creation of wide variety of
intellectual goods

* Objectives of the intellectual property refertihe purpose of protection granted to creators of
innovative intellectual creations.

Pre-Requites studentshould know the basic terminologies about intellabproperty rights.
Learning outcomes:
Understanding of the fundamental legal principkdating to confidential information, copyright,

patents, designs, trademarks etc.

Hrs.
Moﬁlglé UnitNo. Topic Rce(?\t/Jelrretdh;o
contents
Unit 1 Introduction of research
1.1 |Definition, characteristic, principle and importanaf research
1.2 [Types of Sampling design 18 Hrs.
1.3 |Random sampling, observation method, questiormaire
1.4 Hypothesis Testing.
Unit 2 Tools & techniques of Research.
2.1 |Data Sources. 12 Hrs.
2.2 [Types of Data.
2.3 [Techniques of Sources.
Unit 3 Importance of Statics in Research.
3.1 [Types of Statics. 12 Hrs.
3.2 |[Statical Testes Z test, T test, Anova, Chi Sq
3.2 |Importance of Statics in Reseal
Unit 4 Report Writing & Documentation.
4.1 |Research Lay out.
4.2 [Types of Research Design. 18 Hrs.
4.3 |Formatting Title & sub title
4.4 |References & Bibliography.
Total

Text Books :-Research Methodology (Methods & techniques) - ,Gaav Garg.
-Research h methodology --Dr Mahesh Kulkarni NiraliPrakashan
-Research foundation ---somatic mule and sabaratham V.E.1980
- Research methods in extension Education New Delh

Reference Books:
-Research Methodology (Methods & techniques) - ,Gaav Garg.
-Research h methodology --Dr Mahesh Kulkarni NiraliPrakashan
-Research foundation ---somatic mule and sabaratham V.E.1980
- Research methods in extension Education New Delh
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IFASP 401 Fashion Advertising & Promotion (PR) SEM —I

Objectives —

Identify the steps involve in the brand managerpentess

A distinguish between a product and brand

Apply concept of brand architecture and design tesd world business scenario
Identify the fashion brands

Awareness about the brand

Pre-requites student should know about fashion brands.
Learning OutcomesThis subject takes you through key terminology salbrand identity, brand

personality, brand positioning, brand communicatimand image. Brand management is presented
along with examples from different markets.

Hrs.
Module - : Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Make a Promotional Advertising.
1.1 |Make a Designes for your Boutic
12 [pamplel 30 Hrs.
1.3 [Hordings.
1.4 |Website Page.
Text Books:

4. ..John Hedge “Photography” courses, John Hedge

5. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas
Publication.

6. - Dynamic of fashion,concept to consumer - Elain Stone

Reference Books:
5. John Hedge “Photography” courses, John Hedge

6. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas
Publication.

7. - Dynamic of fashion,concept to consumer -..Elain Stone
8. ..
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IFASP 402 Film Theatre & Costume (PR) SEM —I

Obijectives -:

To enable students to know the market need andbfastend change with the process of organizing
and analyzing the information for presenting impderting the forecast

To enable students to know Bollywood historic costuand film theater history

Pre requites student know about film costume and history, ¢ating ideas
Learning outcomes Develop the designing skill theory detail studycostume from movies

Knowledge about the best costume and accessoeredsmshe films
Developed the knowledge of ornamentation with destration of costume & designer

Hrs.
Module - , Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Study About Designer
1.1 |Make a ppt on Bollywood Movies Designer.
1.2 Make a ppt on Hollywood Movies Designer 30 Hrs.
1.3 Analyze Both Hollywood & Bollywood Designs.
1.4 [Submit Project Report.

Reference Book

» Fashion Forecasting Evelyn Brannon Third edition Pdy Guerin,
* (2004) creative fashion presentation,

* New York Fairchild publican

Two Year PG Credit Framework of Faculty of IDS of S.R.T.M.U. Nanded
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IFASP 403 Fashion Forecasting PR) SEM —I
Obijectives -:
To enable students to know the market need andbfastend change with the process of organizing
and analyzing the information for presenting impéening the forecast
To enable students to know Bollywood historic costuand film theater history
Pre requites student know about film costume and history, ¢ating ideas
Learning outcomes Develop the designing skill theory detail studyostume from movies
Knowledge about the best costume and accessoeésmusghe films

Developed the knowledge of ornamentation with destration of costume & designer

Hrs.
Module - : Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Trend Forecasting
1.1 |Market Survey of Current Trenc
1.2 [Forecast the Styl 30 Hrs.
1.3 [Forecast the Colour.
1.4 [Forecast the Fabric.
Reference Books:

» Fashion Forecasting Evelyn Lebanon Third edition Plly Guerin,
* (2004) creative fashion presentation,

* New York Fairchild publication
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IFASE 402 Design Development.sem |

Objectives -:
To enable students to know the market need and fashion trend change with the process of organizing
and analyzing the information for presenting implementing the forecast

To enable students to know Bollywood historic costume and film theater history
Pre requites: student know about film costume and history, forecasting ideas
Learning outcomes: Develop the designing skill theory detail study of costume from movies

Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Hrs.
Module - . Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Motif Development.
1.1 (Inspiration Boar
1.2 |Mood Board 30 Hrs.
1.3 Story Board.
1.4 Motif Placement.
Reference-

» The Designers of Past & present-Alison Matthews.

® The Complot Collection — Patrick Mauries.
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lInd Semester
IFASC451 Fashion Advertising & Promotion. SEM ||

Objectives —

To enable the students understand the fashion #aygg skills of communication for visualization of
garment

Pre-Requities: student should have know about camgation skills & fashion communication
Methods

Learning Outcomes:

- 1. .Students will learn about the process ofgleaind how to apply human centered
approach to problem solving.

- 2. An optimum mix of traditional and new desidills is offered along subject like history
of design and creative process. The curriculunuihes areas such as graphic design, visual
merchandising / retail experience design, exhibidod display design, event management,
photography, styling, advertising, public relatiaral creative writing specific to fashion and
lifestyle industry.

Hrs.
Moﬁllgé UnitNo. Topic ng\?elrretﬂéo
contents
Unit 1 Fashion Marketing
1.1 |Introduction & Definition
1.2 |Objectives 18 Hrs.
1.3 [Types of Marketing
1.4 |Importance of Marketing
Unit 2 Functions of the marketing department
21 Marketipg — marketing ca]endar, product pricingsog
) evaluation, product planning, customer 12 Hrs.
29 Merchandising — warehousing of finished goods callmg
) customers order,
53 Merchandis_ing — packaging the order , transpovernitory
) control, deliver
Unit 3 Marketing management
3.1 | centation(iashn show) ant. oo 12 Hrs.
3.2 |Sellinc- showroom based staff , representatives, a
3.3 |Sales for forecasting budget
Unit 4 Visual Merchandising
4.1 |Importance of VM
4.2 [Types of VM 18 Hrs.
4.3 (Tools of VM
4.4 |Career Opportunities
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Text Books:
7. ..John Hedge “Photography” courses, John Hedge

8. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas
Publication.

9. - Dynamic of fashion,concept to consumer - Elain Stone

Reference Books:
9. John Hedge “Photography” courses, John Hedge

10. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas
Publication.

11. - Dynamic of fashion, concept to consumer -..Elain Stone
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Obijectives -

IFASC 452 Film Theatre & Costume SEM 2

To enable students to know the market need and fashion trend change with the process of organizing

and analyzing the information for presenting implementing the forecast

To enable students to know Bollywood historic costume and film theater history

Pre requites: student know about film costume and history, forecasting ideas

Learning outcomes: Develop the designing skill theory detail study of costume from movies

Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Hrs.
Module : , Required to
NoO. UnitNo. Topic cover the
contents
Unit 1. Fashion Looks
1.1 [Types of fashion looks
1.2 |Punk Look 18 Hrs.
1.3 |Vintage Look
1.4 |Gothic Look
Unit 2. Trendy Looks
2.1 |Retro Look
2.2 |Hippie Look 12 Hrs.
2.3 [Flapper Look
Unit 3. Western Hereditary
3.1 Papan
37 [Eayp 12 Hrs.
3.2 [Scotlant
Unit 4. Indian Hereditary
4.1 Mizoram
4.2 [Kashmir 18 Hrs.
4.3 [Kerala
4.4 |Rajasthan
Total
Reference Book
» Fashion Forecasting Evelyn Brannon Third edition Py Guerin,
* (2004) creative fashion presentation,
* New York Fairchild publican
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Objectives -:

|FASC 453 Fashion Forecasting SEM I

To enable students to know the market need and fashion trend change with the process of organizing

and analyzing the information for presenting implementing the forecast

To enable students to know Bollywood historic costume and film theater history

Pre requites: student know about film costume and history, forecasting ideas

Learning outcomes: Develop the designing skill theory detail study of costume from movies

Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Hrs.
Module - : Required to
NoO. Unit No. Topic cover the
contents
Unit 1. Fashion Forecasting Dynamic
1.1 |Colour forecastin
1.2 |Colour marketing too 18 Hrs
1.3 |Colour schemes
1.4 |Colour cycle
Unit 2. Swatch Developmer
2.1 |Leading processes of innovation 12 Hrs
2.2 [The green edge of innovation
2.3 [Trade organizations and fabric councils
Unit 3. Sales forecastin
3.1 [objective
3.2 [Time series techniqu 12 Hrs
3.2  |Qualitative technique
Unit 4. Case study on current trenc
4.1 |Market survey
4.2 |Data analys 18 Hrs
4.3 |Consumer feedback report
4.4 [Final report
Total
Reference Books:
» Fashion Forecasting Evelyn Lebanon Third editiolyF&uerin,
* (2004) creative fashion presentation,
* New York Fairchild publication
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|FASE 451 Entrepreneurship Development SEM I
Objectives -:
 Analyzing the small scale industry & business
» Develop formulate business plan for establislsimgll business management skill
* Know the parameters to assess opportunities amstraints for new business idea
Pre-Requitesentrepreneurship is a possible field of study fasibess students. Passion is the
most important trait of the successful entrepreneur
Learning Outcomes:
1. Understand the systematic process to selecs@edn a business plan

2. Design strategies for successful implementatfadeas

Hrs.
Moﬁllél.e UnitNo. Topic Rce(?\y;ﬁﬂéo
contents
Unit 1 Creating and starting the venture
1.1 |Creativity and business ideas
: 18 Hrs.
1.2 |Legal issues for entrepreneur
1.3 ([The business plan- starting the venture
1.4 |Marketing plan
Unit 2 Creating and starting the venture
21 The organization plan 12 Hrs.
2.2 [The finance plan
2.3 [Informal risk capital & venture capital
Unit 3 Introduction of intellectual property
3.1 |Whatis intellectual property 12 Hrs.
3.2 [Types of intellectual propel
3.3 |Importance of intellectual prope
Unit 4 Intellectual property rights and laws
4.1 |Design patent rights
4.2 [Novelty (new inventions) 18 Hrs.
4.3 |Basic guidelines for patent licensing
4.4 Duration of Intellectual property rights
Total

Reference Books:

1. S.S. Khanka (Entrepreneurship development )
2. Donald F. Kuratko (Entrepreneurship)

3. Rabindra N. Kanungo (entrepreneurship & innovation)
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IFASOJT/FP451 on Job Training / Field Project SEM I
Objectives —
Identify the steps involve in the production pregé distinguish between a product and brand

Apply concept of brand architecture and designreahworld business scenario Identify the fashicands
Awareness about the brand.

Pre -Requites student should know about fashion brands andymtiomh process.

Learning Outcomes:

» After completion of on job training outcomes aratstments of what a learner knows understand aaolésto
do after completion of learning process. Studeritde able to have knowledge of new standards kvhic
trainee put this knowledge in to practice for aatelly assess educational training outcomes

» Field Project provides an opportunity to creatdantic projects which are personal and meaningfthém
.students have the chance to pursue their craaiividesigning a product interests and as a raspitovides
more opportunity for learning.

Make a Research progescper your on job Training/ Field project
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|FASP 451 PRFashion Advertising & Promotion. SEM II

Objectives —

To enable the students understand the fashion éaygg& skills of communication for visualization of
garment

Pre-Requities: student should have know about camgation skills & fashion communication
Methods

Learning Outcomes:

- 1. .Students will learn about the process ofgteaind how to apply human centered
approach to problem solving.

- 2. An optimum mix of traditional and new desidills is offered along subject like history
of design and creative process. The curriculunuihes areas such as graphic design, visual
merchandising / retail experience design, exhibidod display design, event management,
photography, styling, advertising, public relatiGrsl creative writing specific to fashion and
lifestyle industry.

Unit 1 Display page design for fashion shc
1.1 |Make a page iillustratoi
1.2 [Make a page for webs 30 Hrs.

1.3 Make a page for billboards

1.4 Make a page for newspaper

Text Books:
10...John Hedge “Photography” courses, John Hedge
11. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas Publication.
12. - Dynamic of fashion,concept to consumer - Elain Stone

Reference Books:

12.John Hedge “Photography” courses, John Hedge
13. - Culture communication & social change,Joshi p.c.(1989),New Delhi Vikas Publication.
14. - Dynamic of fashion, concept to consumer -..Elain Stone
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Objectives -:

IFASP452 Film Theatre and costume sem. Il

To enable students to know the market need and fashion trend change with the process of organizing

and analyzing the information for presenting implementing the forecast

To enable students to know Bollywood historic costume and film theatre history

Pre requites: student know about film costume and history, forecasting ideas

Learning outcomes: Develop the designing skill theory detail study of costume from movies

Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Hrs.
Module - : Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Select any two fashion look

1.1 [Study on look

1.2 [Make a contemporary design for current ti 30 Hrs.

1.3 Five designs in CAD

1.4 Make a PPT

Reference Book

» Fashion Forecasting Evelyn Brannon Third edition Pdy Guerin,

* (2004) creative fashion presentation,

* New York Fairchild public
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|FASPA53 PRFashion ForecastingSEM li
Objectives -:
To enable students to know the market need and fashion trend change with the process of organizing
and analyzing the information for presenting implementing the forecast
To enable students to know Bollywood historic costume and film theater history
Pre requites: student know about film costume and history, forecasting ideas
Learning outcomes: Develop the designing skill theory detail study of costume from movies
Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Unit 1 Forecast the desigr
1.1 [Sports wee
1.2 |Casual wes 30 Hrs.

1.3 Party wear

1.4 Design for promostyle

Reference Books:
» Fashion Forecasting Evelyn Lebanon Third editiolyF&uerin,
» (2004) creative fashion presentation,

* New York Fairchild publication
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IFASE 452 Design Development
Objectives -:
To enable students to know the market need and fashion trend change with the process of organizing
and analyzing the information for presenting implementing the forecast

To enable students to know Bollywood historic costume and film theater history
Pre requites: student know about film costume and history, forecasting ideas
Learning outcomes: Develop the designing skill theory detail study of costume from movies

Knowledge about the best costume and accessories used in the films

Developed the knowledge of ornamentation with demonstration of costume & designer

Hrs.
Module - : Required to
NoO. Unit No. Topic cover the
contents
Unit 1 Traditional Motif Development.
1.1 [Inspiration Boar
1.2 |Convert in to modern appearar 30 Hrs.
1.3 Make two Designs for Home decorative articles.
1.4 Motif Placement.
Reference-

» The Designers of Past & present-Alison Matthews.

® The Complot Collection — Patrick Mauries.
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Guidelines for Course Assessment:

A. Continuous Assessment (CA) (20% of the Maximum Marg):

This will form 20% of the Maximum Marks and will lwarried out throughout the semester. It may
be done by conductinfwo Tests(Test | on 40% curriculum) antest Il (remaining 40% syllabus).
Average of the marks scored by a student in thesetésts of the theory paper will make ki
score (col 6).

B. End Semester Assessment (80% of the Maximum Marks):

(For illustration we have considered a paper of 04 credits, 100 marks and need to be modified
depending upon credits of an individual paper)

1. ESA Question paper will consists of 6 questions, €aof 20 marks.

2. Students are required to solve a total of 4 Questns.

3. Question No.1 will be compulsory and shall be baseth entire syllabus.

4. Students need to sol#&Y THREE of the remaining Five Questions (Q.2 to Q.6) and

shall be based on entire syllabus.

Note: Number of lectures required to cover syllabus of aourse depends on the number of
credits assigned to a particular course. One credibf theory corresponds to 15 Hours
lecturing and for practical course one credit corrsponds to 30 Hours. For example, for a
course of two credits 30 lectures of one hour durein are assigned, while that for a three
credit course 45lectures.

%%%
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