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OBJECTIVES: 
Students should learn, adopt and implement the Ethics and Ethical Practices in the market, 
whichwill be very beneficial for the society and individual. 
 
Unit 1: 
Meaning, Definition, Importance of Business Ethics, Values and Ethics, Nature and Goals of 
Business Ethics, Business Ethics and Law, Ethics in Work Place, Ethical Decision Making, 
Concept of Values, types and formation of values, Values and behaviour, Values of Indian 
Managers, Ethical decision making. Management process and ethics, Ethical issues, ethos of 
Vedanta, relevance in ethics and values in business, role of Corporate Mission, Code Of Ethics, 
Organizational Culture 
 
Unit 2: 
Impact of Globalization, Reasons for Unethical Practices among Indian Corporations, Major 
Indian Scams, Arguments for and Against Business Ethics, Meaning of knowledge of wisdom, 
difference  between knowledge and wisdom, knowledge worker and wisdom worker, concept of 
knowledge Management and wisdom Management, concept of Karma and kinds of karma yoga, 
total quality management, quality of life and quality of work life  
 
Unit 3: 
Ethical responsibilities of Business, Product Safety and Pricing, Strict Products Liability, Ethical 
responsibility in Product Advertising and Target Marketing, Ethics of Sales, Advertising and 
Product Placement, Consumer Autonomy, Ethical Issues in Businesses, Relationship Between 
Ethics And Corporate Excellence,  
 
Unit 4: 
Corporate social responsibility of Business: Employees, consumers and community, Corporate 
Governance, Code of Corporate Governance, Consumer protection act, Unethical issues in 
business, Role of Legislation in Enforcing Ethical Business Behavior, Role of Government In 
Enforcing Ethical Behavior, Gandhian Philosophy, Social and Economic Responsibility of 
Business 
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3. Murthy C. S. V., (2013), “Business Ethics & Corporate Governance”, Himalaya 
Publishing Pvt. Ltd, Girgaon Mumbai. 
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Course Outcome:  
Student can learnfrom basic ethics to business ethics and theOutcome of the course is very 
important because the students are foundation of our nation andthat should be more effective and 
powerful by learning business ethics. 


